
1.  Create a positive, unifying message.
2.Be confident and non-violent.
3.Ask yourself what is ethical and what is not.
4.Avoid stereotyping or targeting individuals. Instead, focus on

systems, attitudes, and promoting positive change.
5.Do not engage with or spread hateful content; avoid mentioning or

repeating such messages, as it only amplifies them.
6.Reach out to the silent majority or those who are willing to take

action and encourage their participation. Ignore the voice of
haters.

7.Keep your message short, clear, and easily shareable.
8.Be mindful of your privacy. Don't overshare personal information.
9.Plan how to handle negative comments or trolling by blocking or

reporting rather than arguing.
10.Work collaboratively as a group to share the emotional weight of

the campaign.
+ Add your point here
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Social media has transformed our society, influencing the way we connect, live, and
organise our daily lives. It has both positive and negative aspects. On one hand, social
media is an excellent tool for building communities around shared values. It provides a
platform for social movements like climate activism, disability rights, and gender
equality, helping them to gain visibility. On the other hand, it can also be a breeding
ground for hate, including racism and the rapid spread of false information. Research
indicates that many social media algorithms amplify content that promotes hate and
division.
 
When engaging with social media, it is essential to be aware, safety-conscious,
thoughtful, and committed to a non-violent approach. Here are some suggestions to
discuss with your teacher and classmates while planning a social media campaign to
combat racism and celebrate diversity:

By following these guidelines, we can create a positive and impactful 
social media presence.


